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Strategy

• Partner with arts and culture venue to host experiential 

activation - cultivate mutual brand awareness and connect to 
new audiences and consumers. 

• Continue annual disruptive series to “take dance out of the 
theater” as a way to make it more accessible and exciting to 
the general public.  

•Gain sponsorship and bolster presence on a national scale by 
pitching well-known food and beverage companies who want 
to support start ups/non-profits. 

• Promote our upcoming show and preview highlights of the 
performance to give people an exclusive sneak peek.
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event plan

• Artists & Fleas, an established marketplace of vendors with 

locations across the country, wanted to promote the 
backspace at their Soho location as a rentable venue but no 
one knows about it! 

• At 6pm on December 11th, 2019, when people are doing 
their Christmas shopping, we simulate a pop-up “flash mob” 
by dancing in the aisles unexpectedly to tunes by their house 
dj! 

• We entice shoppers to the back where they are met by 
invited guests to enjoy sponsored drinks, food and short 
performances. 

• Vendors from the booths in the marketplace attend to promote 
their products and allow attendees to shop post show.
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Check out a teaser from the event!

https://www.artistsandfleas.com/
https://www.bryn-cohn.com/work/artistsandfleas


promotion

• Using their tagline of “Be Extraordinary,” we bring  

to life “Dance Extraordinary” - a positioning of what 
makes our company extraordinary in our 
collaboration and community engagement. 

• Hashtag #dancextraordinary utilized on all media 
channels. 

• Gain press in the following publications:  
Soho Broadway 
Broadway World 
Guest of a Guest 
ArtNet - Editor’s Pick 

• Use social media channels to publicize event as a 
party. 

• Encourage our sponsors to promote event on their 
social platforms.
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https://sohobroadway.org/events/dance-extraordinary-artist-fleas-soho/
https://www.broadwayworld.com/article/Bryn-Cohn-Artists-and-Artists-Fleas-present-DANCE-EXTRAORDINARY-127-20171127
https://guestofaguest.com/new-york/calendar/2017/december/bryn-cohn-artists-and-artists-and-fleas-present-dance-extraordinary-2
https://news.artnet.com/art-world/editors-picks-december-4-1155269


OUR SPONSORS

• We pitched food and beverage companies of different scales 

for sponsorship to promote the Soho neighborhood community 
while also establishing relationships on an international scale. 

• Our partnerships with ABSOLUT and Smartwater were 
ongoing - for this event, we had an ABSOLUT(ELY) 
EXTRAORDINARY cocktail! 
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“Bryn seamlessly produced an experience that far exceeded our goals to enhance our retail setting

and offer customers a memorable in store experience while simultaneously creating true art. 


Bryn is a strategic planner whose projects don’t lose their magic anywhere in the process.” 
 

Michelle Friend, Director of Markets
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thank you!!!
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